TIME WARNER CABLE

RECORD OF REQUEST FOR PURCHASE OF POLITICAL TIME

(THIS FORM MUST BE COMPLETED FOR ALL REQUESTS [ORAL OR WRITTEN] AND PLACED IN
POLITICAL AND PUBLIC INSPECTION FILE)
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Telephone Number of Person making the Request: pEPE Ej""*‘/ (:;/ f"‘f 45 ) KX S @)
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Name of Candidate/Issue: w_f/§ f;;/ \/ ¢ L "fﬂ)\"f&}? S e (fftﬁf YEl s “Eftafiwd

Name of Issue/ Candidate’s Authorized Committee:

Name of Treasurer of Committee: M(Jf Maxt 0 / ﬂé’wxéir

" If a Candidate, then Legally-Qualified Candidate for the Office of:
' : in the County of

-~
Issue Ad: (.L(Indicate yes/no) 1 S Y £
Describe Isstie to which Ad refers: Pj}ii-f’\&’-‘-}iﬁ 2 f g g B
Advertiseris FOR  or AGAINST this isstfe  (circle one
GENERAL ELECTION Democrat
Republican
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Information Provided;

-
o
Request to Purchase Time: Y~ ACCEPTED REJECTED

If request to purchase time is GRANTED attach Agreement For Political Cablecasts, schedule of
time pllrchilsecl (including rates charged, class of time purchased) and Affidavit of Performance

Signeél': P % “\‘\S}ﬁj\/{ et &..,u-«r’ww“’) Date: ;7 /{ / ; / / (,ﬁ

Sighature of ndlividual Rec%iving Retiuest

If this inquiry is made on behalf of a person or entity other than a candidate, provide the name of the person or
entity purchasing time; name, address and telephone number of contact person; and list the name, address and
telephone number of the chief exccutive officer(s) or members of the executive committee or board of directors
of sponsoring organization.

Rev. 1/13/14




NAR Form PR-18 1ssues

AGREEMENT FORM FOR
NON-CANDIDATE/ISSUE ADVERTISEMENTS

Station and Location: ' ' "~ Date:
Time Warner 11/2/2016

%

L Ravow, Gagn o)

do hereby reqfidst station time concerming the following issue:

Renhazt Atk

Time of
Broadcast Day, Times per | Number of
Length Rotation or Days Class Week Weeks

Package

This broadcast time will be used by: [/3 4 ?Ié 2l 20l I% fiﬁ(‘f‘"é . /i 57&3‘5”/7

Copyright @ 2013 by the Natlonal Association of Broadoasters. May not he copled, repraduged o furiher distributed
1




NAR Form PR-18 lssues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANGE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office (e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation).

Does the programming (in whole or in part) communicate “a message
relating to any political matter of national importance?”
' ﬂa’;‘es CONo

For programming that "communicates a message relating to any political matter of
natlonal importance,” list the name of the legally qualified candidate(s) the programming
refors to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communication refers (if applicable):

Berdazt | Chntn elechons uleli
Al | | |

| represent that the payment for the above described broadcast time has been furnished
by (hame and address):

Ehwmy_Gadan KP"\‘)‘&(‘\‘Q e hﬁv “Q}‘mm dcr ‘

U2 AMaldna O ndec v CA9en 5
and you are authotizad to announge the time as paid Tor by such person or entity
(hereinafter referred to as the “sponsor”).

List the chief executive officers or members of the executive committee or the board of
diractors balow (or attach separately);

izlbﬁ WOU GreoDwAA) — C.\n’/\"JMa/\

Ma\f maf'\ 6‘, ﬂ(f(%, — 'f((”fd«ﬁuﬁ e

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 3)

Copyright ® 2013 by the MNational Assosiation of Broadecasters. May not be copied, reproduced or further distiibutad
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NAB Form PRB-18 [asuas

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
DOES NOT “COMMUNICATE A POLITICAL MATTER OF NATIONAL
IMPORTANCE"

| represent that the payment for the apove described broadeast fime has been furnishad
by (name and address).

Keel }\chm (om M€ e ~ \/mbv’ 201 @yewmite

DAY

(Z&.Wu Croapin) = 15421 Maltan Do, St z Ao (A 420

and you a)re: authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “sponsor”).

List the chief executive officers or members of the executive commiitee or the board of
diractors below (or attach separately). ¢ $¢é b Hached

: QO\ f\Da C".Jc:-a() A L) ’“‘C,lnza\/'w._ )

- Trtasuc™: Norva, 1/, G e

Copyright € 2013 by the National Association of Broadoasters. May not be copled, repraduced or further distributed
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MAB Form PR-1T8 {ssues

TO BE COMPLETED FOR ALL 1SSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages or
liabllity, including reasonable attormey s fees, that may ensue from the broadeast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees fo prepare a script, transcript, or tape, which will be delivered to the
station at least ___“4— before the time ofthe scheduled broadcasts.

C alero {)5, sy Vit g@o '&& 3

TO BE SIGNED BY ISSUE ADVERTISER (SPONSOR)
Wl 27/ 2ol '@\ofw W%%tu 5\~»\_ Y RS -46S

-V Date ( \ Signature Contact Phone Number

TGO BE SIGNED BY STATION REPRESENTATIVE
[1 Accepted 1 Accepted in Part 1 Rejected

Signaturs Printed Name Title

Copyright & 2013 by the National Aﬁﬁociation of Broadeasters. May not be copied, reproduced or further distributed
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Lauren Waddell

L o -~
From: Randy Goodwin <rigoodi@sheglobalnet>
Sent: Wednesday, October 26, 2016 £:12 PM
To: Lauren Waddell
Subject: ' info on Victory 2016 Commiltes

Victory 2016 Political Action Committee

The Victory 2016 Committee is a SuparPAC, also known as an independant expenditure only committee. SuparPACs are permitted to
raise and spend unlimited amounts of money from carporations, individuals and associations o influence the oulcome of federal
slections.

SuparPACa advocale for the election or defeal of candidates for federal offics by purchasing telavision, radio and print advertisemants
and the maedia.

SuperPAGs may not coordinate their activities with the campalgns of the candidates they supporl, Their aclivities must be separate and
fndependant. .

We are registered with the Federal Election Commission, Qur B4 is: C00872792
Treasurer: Norman M, Olney

Chairmearm Randy Gondwin

Address: 13421 Malena Drive, Santa Ana,GA 82708

Phong; 714-856-4255

Faderal Tax BIN: 47-3326582




AGREEMENT TO PURCHARL POLITICAL ADVERTISING AVAILABILITIES
Rev. 172/16

System and location: L M@ ARALLAT

. {Time Wavner Cable)

Lo Send. C’{Wfr’g‘"’\ e e (being 0T OT behalf of )
gty i candins o1 &N o PO pacty for fhe office of

migg\«' AL election to be held on MW P] ", do ereby request system time on
___as {ollows:

chanwet .

LENGTH OF TELECAST HOUR  DAYS TIMERPER  TOTIALNO. RATE
WALK WEERS
_ M\f Y
DATE OF FIRST TELECAST CLQ {’ C DATLOF LAST
O( THLEZAST Total Chavges: .

The telecast time will be used by ___ u&g’&?jﬁ? ol 26 K"' I
I represent that the advance payment for the above-describigd t@lt:mggﬁ fime has been furnished by

e A g e e Al P T ST i g g

" and that "Tipe Warner Cable Media Sales 15 authorized to deseribe that
#fd for by such person or entity. The entily furnishing the payment,
a committee: { ) an association; or () other unineorporated group,

sponsor in your log and to announce the advertisement4s
i other than an individual persow, 1s: () 8 corporations
The names and offices of the chief excoutive officers are: .

eyt e e € g e £ R i a7

1 understand that: 1f the time is to be used by the candidate within 45 days of a primary ot primary runoff eleciion, or wiihin 60
days of a general or special clection, the above charges represent the lowest unit charge (“LUR®) of the system [or the same
class and amount of time for the same periods it the use is by a person or entity other than the candidate or is by the candidale
but outside the aforementioned 45 or 60 day periods, the above changes do not exceed the charges made for comparable use of
sugh system by other users.

[ certify that neither J, nor my authorized commitiee, wiil submit {nor has submitted] advertisements that make any direct
reforence to another candidate for the sime office. | understand that 10 an advertisement direstly refors to another candidate for
the same office 1 am only entitled to regeive LUR as set Torth above i the advertisement containg (1) a clearly identifiable
photographic or similar image of mefthe candidate, and (2) a clearly legible printed statement (a) that identifies me/the
candidate, (b) states that [the Candidate have approved the advertisement and (¢} that Vthe candidate or wmy authorized
commitiee paid for the advertisement and ifs telecasting,

1 agree that use of the Systen for the above-stated purposes will be governed by the Communications Act of 1934, as amended,

and the FOC*s mules and regulations, particularly those provisions printed on the back thereof, which 1 have read and

undderstand. 1 further agree to indennily and hotd harmiess Time Warner Cable Media for any dumages or linbility that may

ensue from the performance of the above-stated telecnsis. | also agng,;c—r’;ﬁ”cpam a script or transeription, which will be

delivered to the System at least ___ days hefore the time of rgg:,xcﬁbdu'ied telecasts, (Note: the two preceding sentences do
-

not ﬂpp{i}if a candidale is using the time).
' ' o l?« 1 ju

By: T e e L Dater T
(Candidate, Bupporter’or Agent)
Accepted/Rejested by e T e s e

This application, whether accepted or rejected, will be available for publie inspection for a povied of two years in aceordance
with FCC regitations (Section 76.1701)




Time Warner Cable-

Media

TERMS AND CONDITIONS

The advertiser, agency, time-buying or other media placement service (collectively, “CLIENT?*) contracting for the cablecast, wireless
distribution, internet delivery, video over internet protocol delivery (“IPTV®), interactive advertising, VOD placement, mailing or
other distribution of any kind (collectively, “distribution”) of commercial advertisements, video assets, overlays, programs, printed or
other content materials of any kind (collectively, “Advertisements”) and Time Warner Cable Media Inc, (“I'WC”) hereby agree as

follows:

1. BILLING AND PAYMENTS

() Except as otherwise agreed by TWC in writing, TWC
will bill CLIENT on a monthly basis,

(b) CLIENT shall pay each invoice in full within thirty
days after receipt, without any deduction or right of set-off or
counterclaim; provided, however, that TWC in its discretion
reserves the right to require payment in advance of any
scheduled distribution date, FExcept as otherwise agreed by
TWC in writing, TWC shall have no obligation to accept
payment in any form other than cash or immediately available
funds,

(c) Upon CLIENT’S request, TWC may include
verifications of performance with monthly invoices issued
hereunder, but the furnishing and accuracy of such
verifications shall not be a condition precedent to CLIENT’S
obligation to timely pay any such invoice, TWC shall not be
liable to CLIENT for, and makes no representations or
warranties with respect to, such verifications, except that, in
the case of video content distribution systems owned by TWC,
such verifications shall accurately reflect the internal log for
the System on which the Advertisement was distributed.

(d) Other remedies for non-payment notwithstanding, if
any amounts payable to TWC hereunder are not received on or
before the tenth day after such amount was due, then a late
payment charge equal to 1.5% per month of such past due
amount, cumulative (or if such amount exceeds the maximum
permitted under applicable law, then such maximum amount)
shall become due and payable by CLIENT to TWC in addition
to such amounts owed hereunder, until all amounts are paid in
full. CLIENT shall reimburse TWC for all amounts incurred
in connection with collection activities, including, but not
limited to, collection agency charges, reasonable attorney fees
and costs.

{e) Time is of the essence hersof. If TWC does not
receive timely payment, then TWC in its sole discretion may
discontinue further performance under this Agreement in
addition to such other remedies as may be available to it
hereunder, at law or in equity.

2. TERMINATION

{a) Orders for  traditional linear spot cable
Advertisements of sixty seconds or less in duration may be
canceled by CLIENT upon fourteen days prior written notice
to TWC, but no such cancellation shall be effective until
fourteen days after the initial start date hersunder unless
otherwise expressly agreed by TWC in writing.

{(b) Orders  for  traditional linear spot cable
Advertisements of more than sixty seconds in duration may be

8/28/12

canceled by CLIENT upon twenty-eight days prior wriiten
notice to TWC, but no such cancellations shall be effective
until twenty-eight days after the initial start date hereunder
unless otherwise expressly agreed by TWC in writing,

(c) Advertisements consisting of non-traditional or
“advanced” advertising where additional and varying
cancellation times are necessatily required, including without
limitation Advertisements involving Video on Demand
(“YOD”) or interactive advertising of any kind, overlay
creation or approval, or Advertisements to be distributed on
any website or over the internet (collectively, “Internet
Advertisements”) or Advertisements to be distributed to any
device via IPTV (“IPTV Advertisements™), may be canceled
by CLIENT upon delivery of such advance written notice
{which may be 60 days or longer) as TWC may determine is
reasonably necessary under the circumstances taking into
account applicable advertising campaign and System or other
distribution platform or device requirements.

(d) TWC may, without liability to CLIENT, terminate
this Agreement or stop or suspend distribution of any
Advertisement af any time for any reason, No such
termination or sugpension by TWC shall relieve CLIENT of
CLIENT’s obligations to timely pay to TWC in full all
amounts due hereunder. TUpon any such termination or
suspension, all amounts owed to TWC hereunder shall be
immediately due and payable.

{e) If CLIENT cancels all or any portion of this
Agreement or any order hereunder, all discounts are void and
rates on TWC’s then current rate card shall apply. Upon
cancellation, all then outstanding and unpaid amounts
attributable to distribution of CLIENT"s Advertisements shall
be immediately due and payable by CLIENT. In addition,
CLIENT shall pay all non-recoverable out-of pocket expenses
incurred by TWC in connection with any related promotion,
contest, sponsorship, sweepstakes or other service provided to
CLIENT in connection herewith,

6] If CLIENT cancels any special promotion, contest,
sponsorship, sweepstakes or other service provided o
CLIENT by TWC then, at TWC’s sole discretion, any related
discounts for Advertisements shall be void and rates on
TWC’s then current rate card shall apply.

3. EFFECT OF BREACH

(a) If CLIENT materially breaches this Agreement,
including without limitation a failute to pay any sum when due
then, in addition to its other termination rights as set forth in
this Agreement, TWC may terminate this Agreement
immediately upon notice (which may be either written or
verbal) fo CLIENT and may, without liability, refuse to further




distribute CLIENT’s Advertisements, but such termination
shall not in any way release any party from its obligation to
pay in full all amounts due hereunder. Upon any such
cancellation, all unpaid amounts due to TWC hereunder shall
become immediately due and payable.

(b} If TWC materially breaches this Agreement, then
CLIENT may cancel this Agreement upon written notice to
TWC, unless TWC has cured or is diligently proceeding to
cure such breach.

4, RATES AND CHARGES

(a) TWC reserves the right to increase rates at any time
without prior notice, but no such increases shall be applied to
Advertisements distributed under this Agreement, until forty-
five days after written notification to CLIENT,

(b) With TWC’s prior written approval, Advertisements
of a parent and/or subsidiary of CLIENT (or, if applicable, the
person or entity on whose behalf CLIENT is acting),
scheduled to be distributed within 13 weeks fiom the date of
the first distribution of an Advertisement, or from the start of a
pre-determined contract year, may be combined for discounts.

{c) CLIENT shall pay all expenses related to the delivery
of Advertisements and/or scheduling instructions to TWC,
Neither TWC nor any System will accept or process mail,
correspondence, or telephone calls in connection with the
distribution of any Advertisement hereunder, except as
otherwise expressly agreed in writing by TWC and at the sole
risk of CLIENT and subject to payment or reimbursement by
CLIENT of all expenses incurred by TWC or any System in
connection therewith.

5. AD CONTENT

(a) CLIENT hereby grants to TWC a worldwide, non-
exclusive, limited, sublicensable right to distribute, reproduce,
copy, reformat, digitize, adapt, compress, transcode, display,
perform and technologically manipulate any Advertisement on
(i) TWC affiliated, owned and/or represented video content
distribution systems (“Systems”), (ii} any devices to which
such Advertisements may be disiributed via TPTV, (iii) any
internet websites or applications on which the Advertisements
ordered hereunder are scheduled to be distributed, or via any
other distribution method or platform, in each case as
reasonably necessary in order {o distribute the Advertisement
as ordered by CLIENT.

(b) Except as otherwise agreed by TWC in writing,
CLIENT shall deliver or cause tc be delivered to TWC or the
applicable System(s) the content of all Advertisements (“Ad
Content”). CLIENT shall comply with all of TWC’s
requirements regarding the format and technical and other
specifications for Advertisements and Ad Content and the
delivery thereof,

{c) In the case of Advertisements to be distributed on any
System (“System Advertisements”), CLIENT shall deliver
such Advertisements and scheduling instructions to TWC or
the System, as applicable, at least 48 hours in advance in the
case of traditional spot cable System Advertisements. In the
case of Internet Advertisements, IPTV Advertisements or non-
traditional or “advanced” advertising System Advertisements

where additional and varying lead times are necessarily
required, including without limitation Advertisements
involving VOD or interactive advertising of any kind (such as
“Promotions on Demand”), or overlay creation or approval,
CLIENT shall deliver such Advertisements and scheduling
instructions in accordance with such instructions as TWC may
determine and provide to CLIENT depending upon applicable
advertising campaign and System, device or platform
requirements, If Advertisements and/or Ad Content and
associated instructions are not delivered to TWC in the proper
formats and with the proper specifications by the applicable
deadline established by TWC, then TWC may bill CLIENT
for the time reserved.

(d) TWC will use commercially reasonable efforts to
distribute Advertisements despite late receipt thereof, but shall
have no liability for Advertisements that are not distributed
due to late delivery by CLIENT,

{e) All Advertisements to be distributed hereunder are
subject to the prior approval of TWC and TWC may, without
restriction or liability, refuse to distribute any Advertisement
or Ad Content, which TWC in its sole discretion determines to
be illegal, unsatisfactory, unsuitable, or contrary to the public
interest for any reason whatsoever, If TWC should so refuse
to distribute any Advertisement, TWC will attempt to so notify
CLIENT by telephone, facsimile or email, and unless CLIENT
timely furnishes or causes to be furnished satisfactory
replacement Ad Content, TWC may bill CLIENT for the time
reserved.

() TWC  shall exercise commercially reasonable
precautions in handling Advertisement materials or other
property furnished to it hereunder, but shall not be liable for
any loss or damage thereto. All tapes, production and other
Ad Content or related materials wsed in any Advertisement
shall be the exclusive property of TWC, unless otherwise
expressly agreed by TWC in writing. No commercial tapes,
Ad Content or other Advertisement materials provided by
CLIENT will be returned unless: (i) CLIENT has so requestad
and TWC has expressly so agreed in writing, and (ii) CLIENT
picks up such materials at its own expense within thirty (30)
days after the last distribution date hereunder. Otherwise,
TWC may dispose of all such tapes and other Ad Content or
other Advertisement materials at any time after 30 days
following the last use or distribution date. In addition, any
video tapes, hard drive storage or other physical media on
which video shot or produced by TWC is stored will not be
retained and can be reused for other customers, recycled or
disposed of unless otherwise expressly agreed by TWC in
writing.

{(g) Without notice to, or consent of, CLIENT, TWC may
(i) provide copies of Advertisements, Ad Content or any other
Advertisement material fo third parties in connection with
TWC’s marketing or other ordinary course business activities;
and (ii) deliver copies of this Agreement or of Advertisements,
Ad Content or any other Adveriisement material to third
parties as required by applicable law or regulations or pursuant
to a subpoena, court order, governmental or municipal inquiry
or similar judicial, regulatory, administrative or other process.




6. DISTRIBUTION ISSUES; SUBSTITUTIONS

(a) If, for any reason, all or any portion of a System
Advertisement is not distributed at the scheduled time, TWC
may distribute a “make good” for such Advertisement at a
subsequent time in the same or a comparable manner or class
of air time or, alternatively, TWC may provide a
corresponding  credit for subsequent  Advertisement
distribution.

(b) TWC may cease distribution of Internet
Advertisements if the total number of impressions for a
specified display period is reached prior to the end of the
scheduled display stop date. If there is a shortfall in delivery
of Internet Advertisement impressions of more than 10% at the
end of any specified period, TWC may provide, as CLIENT s
sole remedy, “make good” impressions through the same or a
comparable manner or class of placements, to be delivered no
later than 60 days following the applicable scheduled display
stop date.

{c} TWC shall have the right to substitute for any
Advertisement any matter which in TWC’s sole discretion is
deemed to be of greater local or national interest or
importance, including without limitation sporting events.
TWC will notify CLIENT in advance or within a reasonable
time after such a substitution, and the provisions of Section
6(a) shall apply.

{(d) Advertisements scheduled in programs following
events (such as feature films, sports or special programming of
any kind), which run beyond their normally scheduled time, or
Advertisements scheduled in programs which are interrupted
for any reason, will be automatically rescheduled within the
delayed or interrupted program without prior notice to
CLIENT and will be billed at the rate as if the event had
concluded at its normal time or there had been no interruption.

(e) With respect to the distribution of any Advertisement
as part of VOD programming or using a System’s VOD
platform, or using IPTV, or Advertisements consisting of non-
traditional or “advanced” or interactive advertising of any
kind, CLIENT acknowledges that other content, tools or
information provided by TWC or third parties may appear on
the screen over or with such Advertisement or Ad Content
including, without limitation, (i) navigational content
appearing during processes such as program selection,
ordering and playback, (ii) applicable privacy and/or consent
notices, andfor (iii) any content, tools or information that
viewers could cause to be displayed through interactive media
or otherwise. TWC, its affiliates or agents may copy and store
Advertisements during the distribution term as TWC may
deem appropriate under the circumstances in order to optimize
performance and distribution on the Systems.

Except as otherwise expressly agreed by TWC in writing,
CLIENT’s purchase of advertising time for System
Advertisements may not include distribution of such
Advertisement via IPTV. Furthermore, CLIENT’s purchase of
advertising time on a network may, but does not necessarily,
include the purchase of advertising time on duplicate or
alternative feeds of such network (including without limitation
high definition versions or other feeds offered on alternate
channel locations, advertising time distributed on a time-

shifted basis, or advertising distributed over the internet or
using IPTV).

TWC makes no representations or warranties to CLIENT with
respect to the distribution schedules for System
Advertisements that are distributed in high definition feeds or
using IPTV. Any verifications of performance delivered by
TWC hereunder shall apply only to System Advertisement
schedules that run in standard definition feeds. Tf a high
definition feed is not simulcast with the corresponding
standard definition feed, then System Advertisements will not
run at the same time in both feeds. CLIENT acknowledges
and agrees that regardless of whether or not a high definition
feed is simulcast with the corresponding standard definition
feed, System Advertisements distributed in high definition
feeds often are not able to be distributed in the same
advertising zones as the corresponding Advertisements in the
standard definition feed. Except as otherwise agreed by TWC
in writing, distribution of System Advertisements in the
standard definition feed as ordered by CLIENT shall satisfy
TWC’s obligations hercunder,

TWC MAY NOT HAVE THE CAPABILITY TOQ INSERT ON HD
SIMULCAST NETWORKS OR TO ENABLE INTERACTIVE
OVERLAYS ON HD SIMULCAST NETWORKS. AUDIENCE
ESTIMATES FOR HD PROGRAMMING ARE NOT ADJUSTED FOR
NON-INSERTION,

CLIENT also acknowledges and agrees that program names
and schedules may change at any time due to alterations by the
networks or other causes, and that TWC is not liable for any
such changes.

7. RATINGS POINT PROJECTIONS

(a) If a projected number (a “Ratings Projection”) of
ratings points, as published by The Nielsen Company
("Nielsen™), is requested in writing by CLIENT and accepted
by TWC with respect to any one or more Advertisements, then
CLIENT hereby agrees that such Ratings Projection shall be
deemed fulfilled if the total ratings points (as published by
Nielsen) for the programs in which such Advertisements are
inserted, achieve at least 90% of such Ratings Projection taken
as a whole.

{b) If the total ratings points (as published by Nielsen)
for such programs are less than 90% of such Ratings
Projection, then at the written request of CLIENT received by
TWC within 90 days after the last run date of the relevant
contract flight, TWC will cause the appropriate Systems to
distribute the relevant Advertisement(s) at a subsequent time
{or times) until the total ratings points for such programs (as
published by Nielsen) are at least 90% of such Ratings
Projection.

{c) If at any time Nielsen ceases to publish ratings points
for cable television programming generally, then the ratings
point determination with respect to any applicable Ratings
Projection shall be as determined and published by another
entity acceptable to TWC that provides such ratings point
information for cable television programming generally, If no
entity acceptable to TWC publishes such information, then
TWC’s obligation to fulfill any Ratings Projection with respect




to this Agreement shall be null and void and TWC shall have
no further obligations with respect thereto.

(d) If a projected number of ratings points is not
requested in writing by CLIENT and accepted by TWC, then
TWC’s obligation to distribute Advertisements hereunder shall
be limited to the schedule as ordered by CLIENT and accepted
by TWC.

8. SUBSCRIBER COUNTS

(2) TWC makes no representations or warranties to
CLIENT with respect to the number or composition of (i)
subscribers to whom an Advertisement actually may be
distributed, or (ii} users by whom an Advertisement may be
viewed or accessed, as the case may be. The number and
composition of subscribers or users to a System or other
distribution platform is an estimate and will vary by network,
type of video feed, programming tier or package, geographic
areas and other circumstances, and may change at any time. In
particular, TWC makes no representations or warranties to
CLIENT with respect to the number or composition of
subscribers to whom an Advertisement will be distributed
when (i) viewed in a high definition feed or using any of
TWC’s “Enhanced TV” services, including without limitation
Start Over, Look Back, Catch Up, Quick Clips or other similar
services, or (ii) such distribution occcurs via IPTV. The
number of homes capable of accessing VOD and interactive
Advertisements is also an estimate and may vary by the
number of homes actually subscribing to or eligible for digital
System service, IPTV and/or other factors.

{b) Notwithstanding anything to the contrary in this
Agreement or in any other materials reviewed by CLIENT, the
number of subscribers to which any System Adverfisement
shall be deemed distributed for purposes of this Agreement
shall be the applicable standard definition Ad Tnsertable
Universe Estimate for the applicable System, network tier and
channel as of the distribution date of such Advertisement as
determined by reference to the applicable Universe Estimate
published by Nielsen. Under no circumstances shall TWC be
liable to CLIENT in any way for any changes that may oceur
in the number or composition of subscribers to any System {or
other disiribution platform), network tier or channel during the
term of this Agreement or otherwise,

(© TWC may place System Advertisements on behalf of
third party System operators under an adveriising interconnect
or other agreement in effect for all or part of a Designated
Market Area (“Applicable DMA Territory®). In such event,
TWC cannot guarantee that System Advertisements ordered by
CLIENT will be distributed to all subscribers within the
Applicable DMA Territory. CLIENT hereby agrees that an
order shall be deemed fulfilled if a System Advertisement is
distributed to at least 90% of the TWC insertable subscribers
in the Applicable DMA Territory.

{d) ADVERTISEMENTS MAY BE VIEWABLE
ONLY IN A PORTION OF THE GEOGRAPHICAL
AREA COVERED BY THE INTERCONNECT OR THE
SYSTEM HEADEND. TWC MAY USE SEVERAL
DIFFERENT ACCEPTED INDUSTRY STANDARDS
FOR CALCULATING SUBSCRIBER NUMBERS AND

TWC’S METHODS MAY DIFFER FROM THOSE USED
BY OTHER SYSTEM OPERATORS,

{e) With respect to Internet Advertisements, an order or
campaign shall be deemed fulfilled and fully delivered if at
least 90% of the ordered impressions were delivered. With
respect to IPTV Advertisemenits, an order or campaign shall be
deemed fulfilled and fully delivered if TWC’s internal logs
reflect that CLIENT’s Advertisements were included in the
applicable video feed at the designated point of measurement,
as reasonably determined by TWC.

9. SCREEN VIEW AND INTERNET ISSUES

(a) The organization, format, structure or “look and feel”
of any internet website, microsite, IPTV display, VOD
navigation path or screen view used for distribution of
Advertisements or [nteractive offers will vary by System
location and/or hardware configuration. TWC reserves the
right to redesign or modify at any time without notice any or
all of the organization, format, structure or “look and feel” of
any internet website, microsite, IPTV display, VOD navigation
path or screen view used for distribution of Advertisements or
interactive offers. In the event such modifications affect the
placement of an Advertisement, TWC will attempt to notify
CLIENT and work with CLIENT to display the advertisement
in a comparable manner,

(b) In  addition, Internet Advertisements, IPTV
Advertisements, interactive advertisements, including but not
limited to banners and overlays, and VOD or Viewer selected
Advertisements are subject to, and TWC shall have no liability
for, any website, network or platform downtime (regardless of
cause), including without limitation downtime caused by (i)
server failures or downtime, (if) the telecommunications and/or
network related equipment of TWC or its internet or other
service providers, or (iii) the construction, installation, repait,
maintenance, presence, use or removal of systems or
equipment connected to or comprising the network or TW(’s
internet service or the applicable website.

{c) Except as otherwise agreed by TWC in writing, (i)
placement and/or positioning of Internet Advertisements on
any applicable websites shall be af the sole discretion of TWC,
and (ii) placement and/or positioning of IPTV Advertisements
on any applicable device also shall be at the sole discretion of
TWC.

(d) CLIENT acknowledges and agrees that if a third
party ad server is used to distribute an Internet Advertisement,
TWC cannot control or guarantee the identity of the internet
websites that will be used to distribute such Internet
Advertisement.

(e) All Tnternet and/or IPTV Advertisement materials
shall comply with TWC’s applicable technical requirements.
All programming codes and computer files are the property of
TWC.

10. DELIVERABLE AND FULFILLMENT
RELATED ISSUES

{a) To the extent that any of CLIENT’S Advertisements
as ordered contemplate delivery of any other services or
materials to end users or System subscribers, then additional




and separate fees, charges and Ad Content delivery and other
requirements may apply. Except as otherwise agreed by TWC
in writing, TWC shall not be liable to CLIENT under any
circumstances for under or over delivery of any such other
services or materials to end users or System subscribers.

(b) Further, if TWC, in its sole discretion, agrees in
writing that any of CLIENT’S Advertisements as ordered may
include delivery of services or materials to end users or System
subscribers by a third party fulfillment house engaged by or on
CLIENT’s behalf (a “Client Fulfillment House™), TWC will
make available to such Client Fulfillment House such
Subscriber Information (as defined in Section 14(e) below)
and  other information  (collectively, “Fulfillment
Information”) as TWC, in its sole discretion, deems to be
reasonably appropriate in order for Client Fulfillment House to
deliver such services or materials to such end users or System
subscribers, so long as Client Fulfillment House has previously
executed and delivered to TWC, and remains in compliance
with all material terms of, a written third party fulfillment
house agreement that is acceptable to TWC in its sole
discretion (the “Client Fulfillment House Agreement”).

(c) As between CLIENT and TWC, CLIENT shall be
solely responsible for all costs, fees and expenses associated
with any and all services or materials performed or provided
by Client Fulfillment House, including without limitation
pursuant to the Client Fulfillment House Agreement.

{d) Except ag otherwise agreed by TWC in writing in a
separate fulfillment services agreement or addendum, TWC
provides no guarantees or assurances regarding availability,
deliverability, accuracy or accessibility of mailing lists or
addresses or any Fulfillment Information, the absence of mail
carrier failures or delays, the performance of any Client
Fulfillment House, or the timing or verification of fulfillments
generally.

i1. ADVERTISEMENT DATA; REPORTS

(a) TWC and/or any System may collect, retrieve, retain,
analyze and store certain information and/or data relating to
any one or more Advertisements or associated video or other
content assets, including without limitation information or data
with respect to numbers of views, viewing trends or durations,
time shifting or “Enhanced TV” usage statistics, impressions,
clicks or any other information or data reflecting the success,
performance, response rates or patterns of subscriber behavior
relating to System, VOD, IPTV, Internet, interactive or other
Adverlisements or associated video or other content assets of
any kind (collectively, ¥ Advertisement Data™).

(b) Except as otherwise agreed by TWC it writing, TWC
shall have no obligation to provide CLIENT with any reports
or data of any kind relating to any one or more
Advertisements,  including  without  limitation  any
Advertisement Data.

(©) If for any reason TWC does provide CLIENT with
any Advertisement Data, such Advertisement Data shall
constitute Confidential Information of TWC and shall be
subject to Section 14 below. In addition, CLIENT shall not (i)
combine any Advertisement Data received by it with any other
data or information, or (ii) use such Advertisement Data for

any purpose other than the evaluation of CLIENT'’s
advertising campaign on TWC’s Systems,

(d) If a third party ad server is used to distribute an
Internet Advertisement, CLIENT agrees that the traffic and
impressions reporting provided by TWC (and not that of such
third party ad server) shall control with respect to TWC’s
obligations  hereunder, including without limitation
determinations of any billing thresholds.

12, INDEMNIFICATION; LIMITATION OF
LIABILITIES

(a) CLIENT shall, to the fullest extent permitted by law,
indemnify, defend and hold TWC harmless from and against
any and all liability (including without limitation costs and
reasonable attorneys’ fees) arising out of (i) the breach by
CLIENT of any representation, warranty or covenant made by
it hereunder, including but not limited to the failure to make
timely payment to TWC, (ii) the distribution of any
Advertisement and/or Ad Content or other materials provided
by or on behalf of CLIENT, including, without limitation, any
Advertisement and/or Ad Content or other material that
infringes, misappropriates or violates the IP Rights of any third
party, violates applicable law or regulations, or gives rise to
any claim or cause of action or results in actual damages or
losses, (iii) the breach by a Client Fulfillment House of an
applicable Client Fulfillment House Agreement, and (iv) the
performance of any services or delivery of any materials by a
Client Fulfillment House on CLIENT’s behalf, pursuant to a
Client Fulfillment House Agreement or otherwise.

{b) CLIENT further agrees, to the fullest exient permitted
by law, to indemnify, defend and hold TWC harmless from
and against all liabilities by reason of any claims, suits or
proceedings arising out of any Internet Advertisement
provided by or on behalf of CLIENT that contains links to
third party websites, or otherwise results in end user exposure
to any virus, worm or “Trojan Horse” or other contaminating
or destructive features, materials or information.

(¢)  IN NO EVENT SHALL TWC BE LIABLE FOR
ANY INDIRECT, CONSEQUENTIAL, INCIDENTAL,
SPECIAL, PUNITIVE, OR OTHER DAMAGES
(INCLUDING, WITHOUT LIMITATION, DAMAGES
FOR LOSS OF BUSINESS PROFITS, BUSINESS
INTERRUPTION, GOOD WILI, OR OTHER
PECUNIARY LOSS) ARISING OUT OF THIS
AGREEMENT OR BE SUBJECT TO EQUITABLE
REMEDIES OR INJUNCTIVE RELIEF.

(d) Notwithstanding anything in this Agreement to the
contrary, the sole remedies available to CLIENT for any
claims arising out of (i} a breach of this Agreement by TWC or
any System, (ii) the negotiation or performance of this
Agreement by TWC or any System, or (iii} the distribution by
TWC or any System of any Advertisement or Ad Content
provided by or on behalf of CLIENT shall be (Y) substitute
distribution of such Advertisement, Ad Content or related
material at a subsequent time in the same or a comparable
manner or class of air time; or (Z) a corresponding credit for
subsequent distribution of Advertisements on the applicable
TWC Systems or platform,




(e} The provisions of this Section 12 shall survive any
cancellation or termination of this Agreement,

13, REPRESENTATIONS AND WARRANTIES

(a) If CLIENT is an agency or time-buying service acting
on behalf of an advertiser andfor agency (or both, as the case
may be), then such agency or time-buying service, as the case
may be, hereby represents, warrants and covenants that it has
the authority from such advertiser and/or agency (or both, as
the case may be) to enter into this Agreement and to otherwise
act as agent for such advertiser and/or agency (or both, as the
case may be) for all purposes hereof,

{b) CLIENT further represents, warrants and covenants
that with respect to all Advertisements and Ad Content placed
by or on its behalf for distribution hereunder, including
without limitation on any System, using IPTV or over the
internet: (i) it shall be responsible, at its scle expense, for
securing, and has secured, all rights, licenses, releases and
consents required in connection with such distribution on the
Systems or via such other distribution method or platform,
including, but not limited to, copyright performance and music
synchronization rights (including without limitation through to
the viewer music performance rights) with regard fo all
Advertisement materials including, but not limited to video,
andio, script, talent and other materials; (i) the
Advertisements are truthful and not misleading and CLIENT
has a reasonable basis for all claims made within the
Advertisements and possesses appropriate documentation to
substantiate such claims; (iii) no Advertisements are or will be
illegat, libelous, slanderous or defamatory; (iv) all
Advertisements will be appropriate for family viewing under
local community standards; (v) no Advertisement violates any
federal or state law, statute or regulation; (vi) no Internet
Advertisement contains any virus, trap, time bomb, bot or
other software routine or computer instructions that could
modify, destroy, transmit, disable or otherwise damage or
permit unauthorized access to or transmissions from or of end
user or TWC computer systems, software or data; (vii) no Ad
Content violates or infringes or will violate or infringe the
rights of any person, including without limitation copyrights,
music synchronization or performance rights, dramatic or non-
dramatic music rights, trademark or tradename rights, patent
rights or any other literary, dramatic or music performance
rights or rights of privacy or publicity (collectively, “IP
Rights™); (viii) any collection or use of data arising from or in
connection with any Advertisement is done in compliance with
CLIENT'S privacy policy; and (ix) all Advertisements comply
with all network, carrier and TWC guidelines.

{c) Without limiting any other right or remedy that TWC
may have under this Agreement, at law or in equity, and in
addition to its other termination rights as set forth in this
Agreement, TWC may terminate this Agreement and/or
immediately cease distribution of any Advertisement if any of
the foregoing representations are breached or if TWC has
substantial reason to believe such representations have been
breached.

(d) TWC makes no representation as to, and shall not be
liable in any way for, the accuracy of or information included

in, or the results generated by, any Advertisement, Ad Content
or other material provided by or on behalf of CLIENT.

(e) TWC also makes no representations, warranties or
guarantees of any kind, either express or implied with respect
to the functionality or performance of any Internet, IPTV,
VOD or interactive Advertisement, including without
limitation, any warranties of merchantability, fitness for a
particular purpose or other warranties arising by usage of
trade, course of dealings or course of performance., Without
limiting the generality of the foregoing, TWC specifically does
not warrant or guarantee (i) a minimum number of end users or
System subscribers that will actually view, initiate or have
access to any IPTV, VOD or interactive Advertisement; or (if)
that any IPTV, VOD or interactive Advertisement or
distribution platform or the operation thereof (A) will meet
CLIENT’s requirements; (B) will be uninterrupted, or {C) will
be continuously available to all applicable end users or System
subscribers at the same time.

D TWC does not warrant or guarantee end user, System
subscriber or customer response rates, the ability to convert
responses into sales, or the profile or demographics of any end
user, System subscriber or customer who may respond to an
Advertisement.

14. CONFIDENTIAL INFORMATION

(a) CLIENT agrees that (i) it will keep all Confidential
Information received or obtained from TWC in connection
with any Advertisement distributed hereunder, whether on a
System or otherwise, completely confidential and will not
disclose any such Confidential Information to any third party,
even on an anonymized, combined or aggregated basis, unless
such disclosure is specifically authorized by TWC in writing,
and (if} it will not use such Confidential Information for any
putpose other than its performance of this Agreement.
Confidential Information of TWC received by CLIENT
hereunder shall not be disclosed to any individual serving as
an employee of, or as consultant, advisor or independent
contractor to CLIENT, unless such individual has a need to
know such information within the scope and performance of
such individual’s ordinary course job responsibilities,

{b) “Confidential Information” of TWC shall include
all information or material that a reasonable person would
consider to be confidential under the circumstances, regardless
of whether such information or material is actually marked
“Confidential.”  TWC’s Confidential Information shall
include, but shall not be limited to, the financial terms of this
Agreement and the rates to be paid by CLIENT hereunder,
Subscriber Information (as defined in Section 14(e) below),
Fulfillment Informaiion, and ali Advertisement Data.
Confidential Information shall not include any information that
(i) at the time of disclosure or thereafter is generally available
to the public (other than as a result of a wrongful disclosure
directly or indirectly by CLIENT or its representatives), (ii)
was or becomes available to CLIENT from a source other than
TWC, provided that such scurce is not directly. or indirectly
bound by an obligation of confidentiality to TWC, or (iif) is
independently developed by CLIENT without violating any of
its obligations under this Agreement,




(© CLIENT shall exercise the same degree of care to
protect TWC’s Confidential Information as CLIENT exercises
with respect to CLIENT’s own confidential information of a
similar nature, which shall in no event be less than reasconable
care. CLIENT also shall use and maintain appropriate security
measutes to protect TWC’s Confidential Information, which
are at least as stringent as those measure CLIENT uses to
protect its own confidential information of a similar nature.

(d) Notwithstanding the foregoing, (i) if CLIENT is an
agency or time-buying service acting on behalf of an advertiser
and/or agency (or both, as the case may be), then CLIENT
may disclose Confidential Information to such advertiser
and/or agency on a need-to-know basis and such advertiser
and/or agency also shall be subject to all of the requirements
of this Section 14 with respect to the Confidential Information
so disclosed; and (ii) CLIENT may use and disclose
Confidential Information (A) once it has become publicly
disclosed (other than by CLIENT in breach of its obligations
heteunder), and (B) to the extent that CLIENT may be
compelled by applicable law to do so and is so advised by
legal counsel.

{e) For purposes of this Agreement, “Subscriber
Information” shall include, without limitation, name, address,
telephone numbers, social security numbers, PIN number,
credit card or bank account numbers, email addresses, billing
addresses, Media Access Control (MAC) addresses, Internet
Protocol (IP)} addresses or any other information that
specifically mentions or refers to a TWC subscriber or
constitutes personally identifiable subscriber information. To
the extent that CLIENT receives Subscriber Information from
or aboul any internet website, IPTV, VOD or interactive
advertising users or System subscribers (collectively, “TWC
Customers”), CLIENT acknowledges and agrees that {(a) it
shall use such Subscriber Information only for the express
purpose of a one-time solicitation with respect to the specific
product or service that was originally advertised in the
Advertisement that generated such Subscriber Information (the
“Advertised Product”), (b) it shall purge the Subscriber
Information from its or any third parties customer list, mailing
list or similar customer database after the use of such
Subscriber Information pursuant to clause {(a) above, (c)
without the express written permission of TWC, it shall not
contact any TWC Customers through any means of
communication including, without limitation, by telephone or
email or make any solicitations through any means of
communications, including but not limited to telephone or
email solicitations of the Advertised Product or any other
product to any TWC Customers, and (d) it shall not use such
Subsctiber Information for any purpose other than that set
forth in clause (a) above, including without limitation (i)
offering, soliciting or contacting TWC Customers with respect
to products or services other than the Advertised Product, (ii)
including the Subscriber Information on any CLIENT or third
party mailing list after the initial direct mail solicitation
permitted in clause (a) above, (iii} offering, soliciting or
contacting TWC Customers using methods other than direct
mailings, including without limitation mass mailings,
telephone solicitations or electronic mailings and (iv) selling,
sharing, leasing or otherwise disclosing or disseminating
Subscriber Information to any third parties for any purpose

that is not directly related to the sale of the Advertised
Product, as well as the inclusion of Subscriber Information on
any third party mailing list or customer list,

(f) CLIENT hereby agrees to (i) comply with all
applicable privacy laws; (ii) display its privacy policy in a
readily accessible and conspicuous location; and (iii) take
reasonable steps to enable third parties to access CLIENT*S
privacy policy.

(2) Except with the prior written consent of TWC, which
shall not be unreasonably withheld, CLIENT shall not, nor
shall it permit any of its affiliates to, issue any press release or
make any other public announcement or any oral or written
statements concerning the terms of this Agreement (other than
its existence) or the transactions contemplated hereby, except
as required by applicable law.,

(h) In addition, CLIENT hereby consents to TWC's
disclosure of billing information, air time, rates and any other
information to any third party directly related to the relevant
Advertisement, including without limitation disclosure of
TWC’s rates and the terms of this Agreement to agency
clients.

15. CLIENT/AGENCY/SERVICLE

(a) Notwithstanding anything herein to the contrary (or
the party to which any invoice may be rendered hereunder), if
CLIENT is an agency or time-buying service acting on behalf
of an advertiser and/or agency (or both, as the case may be),
then all obligations of CLIENT hereunder, including without
limitation the obligations of CLIENT pursuant to Sections 1,
4, 11, 12, 13, 14 and 16, shall be the joint and several
obligations of such time-buying service, agency and advertiser,
as the case may be,

(b) Failure of an agency or time-buying service to receive
adequate funds from an advertiser or client does not relieve
such agency or time-buying service from the obligation to
timely pay all amounts due to TWC hereunder. Similarly,
payment by an advertiser to its agency or time-buying service,
as the case may be, or payment by an agency to a time-buying
service, shall not constitute or otherwise excuse full and timely
payment of all amounts due to TWC hereunder.

16. GENERAL

(a) This Agreement is subject to the terms and conditions
of all licenses held by TWC or any System, and to all federal,
state and municipal laws now in force or hereafter enacted,
including without limitation the rules, regulations, orders,
decision and policies of the Federal Communications
Commission.

(b) Unless otherwise expressly agreed in writing by
TWC, all production materials, creative copy, work products,
concepts, ideas or intellectual property rights of any kind that
may be provided to CLIENT by TWC shall be and remain the
exclusive property of TWC.

(c} TWC shall have no obligation to recognize any
agency or other commission that TWC deems does not
conform to customary industry standards and practices,




(d) CLIENT agrees that TWC may identify CLIENT as
an advertiser of TWC in elient lists and other rarketing
materials,

{€) Neither TWC nor any System. shall he obligated to
distribute Advertisements vegarding any product o SEEVIGS
other than as expressly speeilied herein,

{f This Agreement s not exclusve and TWC and all
Systems rentain free to solicii and o digtribnte progrims or
ammonneements of other advertisers whether or hot thuy are in
competition with the  business, produels or services of
CLIENT.

{8 This Agreament, including the rights undey it, mity
not be assigned or transferred without the prior writien consent
sf TWE: nor may WO be required to distribtte
Advertisements hereunder for the beasfit of any CLIENT other
than ns expressly provided herein. Faitwre of TWC oy
CLIENT to enforce any of the provisions hereof shall pot be
construed as a goneral relinguishmpent of waiver 8s 10 that or
ary other proviston.

{h These Terms and Conditions, togethey with any
orders placed by or on behalf of CLIENT and aegepted by
TWC for distribution of any Advertisoment, Ad Contont or
other materials, shall constitute fhe entive agreement of the
parties relating to the subject matter hereof {the “Agrepment”).
and no change o any of its teems or provisions shafl be
effsctive unless nade in writhy and signed by both TWE and
CLIENT. Fxcept as otherwise agreed in writing by TWC and
CLIENT, these Tenns and Conditions shail autormaiically
apply 1o all coreent and future orders placed by or on behalf of
CTAENT for distribwtion of sy Adverfisement, Ad Content or
olher materiats, whether on a System, via IPTV, over the
internet of ntherwise.

{H This Agreement shall by governed by and constued
in sccordance with the internal laws of the Stage of New York
withaut regard to the conflicis of faws principles thergoll T4
PHE FULLEST EXTENT FERMITTED BY LAW, THE
PARTIES HEREBY IRREVOCABLY WAIVE ANY AND
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ALL RIGHT TO, AND AGREE NOT TO REQUEST, A
TRIAL BY JURY IN ANY ACTION, PROCE CDING, OR
COUNTERCLAIM ARISING UNDER, OUT OF OR
RELATED TO THIS AGREEMENT.

) Any discrepancy, dispute  or disagreement by
CLAENT with any distribution ot other gervice provided, or
amount charged, herounder must be reported to TWC in
weiting within thivty (30} days from the later of (i) the last
scheduied distribution date, and (i) the inveice date, Time is
of the essence bercof and any fuiture by CTIENT to so wrlify
TWO shall constitute a waiver by CLIENT of any and all
claiens o causes of action arising therelrom or reluied therato.

(k) Either (i) CLIENT"s signuture below, or (i) delivery
to TWC or any System of any Advertiseinent, Ad Content of
other materials by or on behalf of CLIENT for distribution
heromader, shail constitute CLIENT'S acoeplance of ali of the
torsns and conditions set forth herein.

ACCEPTIED AND AGREED:

cuent: VCtory dollo

(TU O

By: {I\ (ﬁﬂdA,i\

Naae: ©

J— .

Tite:

Date:




__TELEVISION AD GROUP

ADVERTISER IF

Phone: 212-844-8057 DIFFERENT FROMEBILLTO  Victory 2016 Commiittee
BILL TO: Spot
Billing Central Dept. Tites
20436 Rt 1 9 BUYER NAME PHONE NO. DATE
Ste. 360 Mia Compomizzi {412) 691-0222 10/31/2016
Cranberry Twp. PA 16066 CONTRACT DATES 11/7/2016... Account Manager  ua & v
Day No. NG
Markets Networks Pos, of Seconds of of Total
Waeek Spots Week| Weeks Cost
Timewarner
Charlotte MSNBC
Greenshoro
Raleigh Primetime| Mongay | :60 1 $5.862.00 1 $ 586200 % 586200
Willington
(IGNB)
Wilmington
(IWIL) $ $ -
TOTAL NUMBER Total
OF SPOTS 1 Investment| $ 5,862.00
Advertiser Date

If Advertiser [s an advertising agency or media buying service, the persen or

Date

entity which authorizes Advertiser to contract for cablecast under this contract

Date

$4982.70 net

All Advertising is Cash in Advance. Commercials are Pro-
emptible in event spofs miss makegoods will run the following

week. Advertising is Non-cancelable.




